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MINIMUM SIZES

0.375” 40 pixels

PREFERRED SIZE
The preferred logo size for letter size paper is approximately 1.5 inches wide 
by 1 inch high.

LOGO

PROTECTED SPACE 
There is a specific area around the logo that must be kept clear/blank. This acts as 
an invisible barrier that is designed to ensure that our logo remains prominent and 
uncluttered.

BASIC BRAND GUIDELINES

COLOUR
The logo should appear in full colour whenever possible. When only two colours 
are available, use the greyscale version. Greyscale is preferred to black.

The colour logo may be used against a light background and may also be reversed 
from a darker solid background colour. The preferred background is black, or any 
of the college’s primary or secondary colours. Against a black background, use the 
inverted colour college logo. Against any other darker colour, use white.

Lethbridge College has four official families of fonts: three sans-serif and one serif.

PRINT TYPOGRAPHY

Poster Gothic and Gotham are premium fonts requiring proper licensing. Please 
contact Marketing and Web Services for information on purchasing a license.

Tahoma and Cambria are both widely available on Windows and Mac computers 
and should be used when the premium fonts are unavailable.

WEB USE

When representing Lethbridge College online, the use of a standard font stack, 
colours, elements, etc., is expected to promote brand consistency. Please contact 
Web Services (webservices@lethbridgecollege.ca) to receive information and 
guidance on proper brand formatting on the web.   

“BE READY” CAMPAIGN
The “Be Ready” campaign is designed to tell our stories in ways that are unique, memorable and impactful. The primary goal is to define our strengths and purpose in preparing 
students to “Be Ready” for future success, communicated in a bold brand statement, “What Happens Next Matters Most.” Our brand is a promise that students, staff and faculty 
deliver on daily. We accomplish this visually by showcasing our students, staff, faculty and alumni in action as they create, innovate and make a difference in communities around 
the world. We use the land that surrounds our campus – the sweeping skies, rolling coulees and striking mountain tops – as a guiding force for visual design.

Two wordmarks punctuate Lethbridge 
College’s vision of leading and transforming 
education in Alberta: “Be Ready” and 
“What Happens Next Matters Most.” 
Available in various applications, these 
wordmarks reinforce our shared purpose of 
preparing our students for success, while 
communicating a culture of cooperation 
between faculty, staff and students to 
achieve that goal.

WORDMARKS



COLOURS

PRIMARY PALETTE

COULEE GREEN
Pantone 377C 
CMYK-50/1/100/20 
RGB-122/154/1

KODIAKS BLUE
Pantone 284C
CMYK-59/17/0/0 
RGB-108/172/228

SECONDARY PALETTE

SAGEBRUSH
Pantone 378 C
CMYK-47/11/99/64 
RGB-89/98/29

PRAIRIE CACTUS
Pantone 375 C
CMYK-46/0/90/0 
RGB-151/215/0

GREENHOUSE GREEN
Pantone 372 C
CMYK-16/0/41/0 
RGB-212/235/142

AMMOLITE
Pantone 7476 C
CMYK-89/22/34/65 
RGB-13/82/87

OLDMAN RIVER
Pantone 297 C
CMYK-52/0/1/0 
RGB-113/197/232 

HAZY MOUNTAIN
Pantone 657 C
CMYK-22/6/0/0 
RGB-200/216/235

RED ROCK
Pantone 470 C
CMYK-7/70/99/38 
RGB-164/90/42

PRAIRIE SUNSET
Pantone 124 C
CMYK-0/30/100/0 
RGB-234/170/0

COAL MINER’S GREY
Pantone Cool Grey 10 C
CMYK-40/30/20/66 
RGB-99/102/106

COUNTRY ROAD
Pantone Warm Grey 2 C
CMYK-6/7/10/11 
RGB-203/196/188

ELEMENTS

THE SWOOSH
The graphic swoosh is an element that implies movement and 
progress. It serves to reinforce the Lethbridge College visual 
identity that grounds all brand messaging.

THE GRADIENT
The blue-green colour gradient that pervades our brand signifies our connection to the sky and land. The smooth 
transition between hues alludes to harmony and unity, illustrating that diversity is not division. 

THE ARCH
Reflective of both coulee and chinook, the distinctive blended arch graphic enhances how we visually shape 
our brand message, just as these elements have shaped our land and people over time.

ABSTRACT DESIGN
Inspired by prairie skies and open spaces, the abstract 
graphic alludes to our sense of belonging to a land of 
rolling foothills and an endless horizon. Applied in any 
of our official colours, it is a background palette that 
complements the stories we share.

EXAMPLES

Our Brand Story
AT LETHBRIDGE COLLEGE, EVERYBODY’S GOT A JOB TO DO.

Some of us are thinkers. Some of us are makers. But engrained in all of us 

is a desire to do the work. Because the best way to learn, is to do.

We should know — we’ve been doing just that for more than 60 years. 

And through it all, we’ve been ready. We know that our job is to make sure 

you’re equipped for yours.

We’re more than bricks and mortar. We’re a place of people coming 

together. We’re the mentors ready to combine your talent with our training. 

We’re the industries that fuel our region’s economy, awaiting our next 

generation of leaders. We’re the people who love teaching you the skills 

you need to be prepared for whatever new changes and challenges 

tomorrow might bring. And we know that when we add your drive and 

determination to all of this, anything is possible.

Just look around. We know something about making a mark. About 

digging deep and rising up. We know success is not by chance, but that 

it takes perseverance, determination and grit.

Because here, everybody’s got a job to do. 

We are a community committed to one another.  

WE KNOW THAT WHAT HAPPENS NEXT MATTERS MOST.

We are
CONFIDENT.

At Lethbridge College, we are committed to student 

success. Our new brand provides opportunities 

to illustrate the diverse ways we prepare and 

support students on their college journeys. 

6 LETHBRIDGE COLLEGE BRAND STORY CONVOCATION 2019
Friday, April 26
ENMAX Centre – 2510 Scenic Drive South
Doors open at noon
Class of 2019 assembles at 12:15 p.m.
Ceremony runs from 1 to 4 p.m.

Class of 2019 must apply to graduate:
• Apply to graduate at lethbridgecollege.ca/convocation.
• Early bird pricing ends March 31.
• Souvenir gown, stole and mortar board are               

included with the fee.
• Create a shout-out message to be displayed on      

the screens before the convocation ceremony.
• Gown pickup information will be posted on                           

lethbridgecollege.ca/convocation.

lethbridgecollege.ca/convocation


